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INTRODUCTION

 

1

 

 

1  Source: Facebook

Facebook Pulse 2012
1.056 B

618 M

680 M 

157 M

REVENUES: $5.089 B
AVERAGE REVENUE PER USER: $5.32

Source: Facebook Investor Website; Monthly users are from December 2012
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BACKGROUND & METHODOLOGY

Understanding the Value of a Fan 

 

Deriving Fan Value: Methodology

BRANDS INCLUDED IN THE VALUE OF A FACEBOOK FAN 2013 STUDY
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FACTORS OF SYNCAPSE FAN VALUE CALCULATION

1.    PRODUCT SPENDING:  

2.    LOYALTY:  

 

3.    PROPENSITY TO 
RECOMMEND:  

 

 

4.    MEDIA VALUE:  
 

 

5.    ACQUISITION COST:  

6.   BRAND AFFINITY:  
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FINDINGS

The Value of a Fan: 2010 Vs. 2013  

KEY FINDING:   Average Fan value in consumer brands category increased 28% to $174.17 in 
2013 versus 2010, while Fan counts have doubled or even tripled in 2013.

BRAND  
MANDATE
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KEY FINDING: Brands with smaller retail prices have comparatively smaller Fan values. 

BRAND  
MANDATE

Value Of A Fan: Across Brands 2013

$1613.11

$834.76

$618.53

VALUE OF A FAN 
(NEW BRANDS 2013)

AVG : $174.17

Source: Syncapse 2013
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Fan Behavior: 2010 Vs. 2013

KEY FINDING: Users of brands who also are Fans are more receptive to those brands versus 
users who are not Fans.  

BRAND  
MANDATE
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Brand Preferences & Attitudes: Fans Vs. Non-Fans

KEY FINDING: Brand Fans are super consumers.

BRAND  
MANDATE

Social Media Habits of Facebook Brand Fans Vs. Non-Fans

METRIC / MEASUREMENT (2013)

Ways in Which Social Media is Important 

 

NON-FANS FANS 

11    6 
42  15 

  
39  14 

66  52 

51  13 
Source: Syncapse 2013
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KEY FINDING: Fans spend more than non-Fans.   

BRAND  
MANDATE

Average Spend: 2013

FANS 
NON-FANS

DIFFERENCES: $116FANS $255NON-FANS $139

Source: Syncapse 2013



11

KEY FINDING: Fans advocate more.

 

2   Note: average spend for 2010 includes all brands under study. Average spend in 2013 excludes brands from newly-added categories (mass merchandisers, luxury vehicles)

BRAND  
MANDATE

Spending Satisfaction & Advocacy Among Fans Vs. Non-Fans

METRIC / MEASUREMENT (2013)

2 

Current Users of the brand 

 

NON-FANS FANS 

 $255 
 85  
 87  
 88  
 78  
 87  
 91

 $139 
 60  
 61  
 60  
 43  
 74  
 82

Source: Syncapse 2013
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Purchase Intent, Loyalty & Emotional Brand Drivers  
For Facebook Brand Fans Vs. Non-Fans

BRAND

PURCHASE INTENT LOYALTY (USERS ONLY)
 

 

  

 

 

 

  

 

  

  

 

 

 

 

 

 

 
pretentious

Out-of-date  
pretentious

 

 

 

 

 

 

 

 
pretentious

 

 

 
pretentious

 

 

TOP EMOTIONAL DRIVERS *

79

75

89

89

92

89

86

86

88

91

85

92

93

88

86

90

93

89

91

90

23

27

56

57

53

70

58

58

60

69

48

74

70

69

60

64

65

76

77

75

87

87

95

97

80

92

80

90

89

93

87

95

96

93

90

95

91

95

93

96

74

64

82

83

81

88

77

77

87

88

72

86

87

89

81

84

80

87

85

87

* Note: negative personality traits are bolded, and are averaged as a negative value FANS NON-FANS Source: Syncapse 2013
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KEY FINDING: Brands with high equity or longevity in the marketplace have lower Fan value.

 
 

KEY FINDING: Brands with polarized profiles tend to have higher value Fans.

BRAND  
MANDATE

BRAND  
MANDATE
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Reasons For Becoming A Fan

KEY FINDING: Fans tend to be brand users before they ‘Like’ a brand’s Facebook page.

KEY FINDING: Personal expression trumps coupons as reasons for Fanning brands.

 

BRAND  
MANDATE

BRAND  
MANDATE
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OUTLOOK FOR SOCIAL BRAND MARKETING
Social Belongs at the Center of Marketing Strategy 

Pay To Play

Invest For A World With Social Search & Mobile
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VALUE OF A FAN - SYNDICATED BRAND TRACKING STUDY

 www.syncapse.com

ABOUT SYNCAPSE 
Syncapse  

  
www.syncapse.com

 


